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A COLLECTIVE WORK OF ARTISTIC EXPRESSION

BY LISA BURWELL Il PHOTOGRAPHY BY ROMONA ROBBINS

LAST FALL, ON ONE OF THOSE BLISSFUL FLORIDA DAYS THAT HIGHWAY 30-A IS
WORLD-FAMOUS FOR. MY BICYCLE BECKONED TO WHISK ME TO MY GRAYTON BEACH OFFICE
JUST A FEW MILES AWAY. WHEN SUZY CALLED AND ASKED IF | COULD STOP BY FOR COFFEE ON MY
WAY HOME TO TALK ABOUT AN IDEA, THE THOUGHT OF ENJOYING A CUP OF MY FAVORITE
STARBUCKS ON HER SHOP'S PATIO SOUNDED LIKE A PLEASING WAY TO WRAP UP THE DAY.
LITTLE DID | KNOW THAT THE DAY WOULD ONLY GET BRIGHTER.




THE IDEA

Sazy Accola, owner of Q Tile at Uptown Grayton, shared with me that Coastal
Elements Construction, a design-build company, was building a beauriful home
= WaterColor. And, as a vendor with a vested interested in the project, she
wanted to know if F7E would be interested in an opportunity ro use the home
25 a platform to celebrate the art of design, all the while raising money to benefit
tocal charities. The opportunity to showcase a home and its various designers,
cach taking a portion of the interiors to create his or her artistic vision, is nothing
asew. Burt to have a local grassroots effort in taking this kind of event ro this level
& something our community has never scen, An idea was birthed that day—the
house would be known as Maison de VIE—the house of life.

We've all heard about how some of the best ideas are those scribbled on a napkin,
and to some degree that is literally what occurred. A friendly conversation over
coffee percolated into a creative collaboration to feature state-of-the-art architecture,
interiors, contractors and artisans, art, and gardenscapes. Proceeds generated from
21 invitation-only fund-raising event—an intimate Gatsby-themed dinner soiree—
w take place in the newly completed Maison de VIE will benefic Emerald Coast
Middle School, South Walton High School, Seaside Neighborhood School, and the
Ohana Institute.

So the process began of telling the story to artists, interior designers, tile and
lighting companies, and so forth, about the mission of gathering a brood of like-
minded creative types to place their mark on Maison de VIE. The home, which is
for sale and listed with Karen Wagner of Premier Property Group in WaterColor,
would be a showecase for all who participated, as well an inspiration of ideas for
anyone who viewed it. “I am pleased to have been chosen as listing agent for this
stellar home. The opportunity to work with such a great group of professionals at
Coastal Elements, Q Tile, and VTE Magazine is exciting! Of course, [ am looking
forward to finding the right family that will enjoy the home and all ic has o offer.”

Throughout Maison de VIE's organic evolution, I have had the great pleasure of
getting to know Suzy Accola. She is full of life and great ideas, and she isa dynamo
who really knows how to make things happen. This project was Suzy’s brainchild
and she has done an amazingjob of rounding up a stable of the absolute best of the
best in the industry in a very short time. Her Q Tile showroom, located literally
anly steps away from Starbucks in Uptown Grayton, offers the most exquisite
and unique tile and lighting. “We went for a sophisticated, elegant look with the
sea in mind. A modern twist was added with a shake of attitude,” she said when
describing her tile selection for Maison de VIE. “We wanted the overall feeling
o be beauriful and serene. You will see a lot of curves in the patterns, with very

few straight edges. I feel the tile itself within the home can be described as art.”

THE HOME

The home, envisioned by Coastal Elements Construction partners Scott Kurfirse
and Jim Accola, was beautifully brought to life by the architect of record,
Tammy Massey Architecture and Interior Design. Relocating to the area from
the Midwest over a year ago, Coastal Elements Construction brings rwenty-five

years of building experience to the coastal communities along Scenic Highway

30-A. Maison de VIE is their first entrée into the
area. “ With our children attending school here and
our being part of such a unique community, we are
excited to be building a home that will showease our
craftsmanship as well as allow us the opportunity to
give back,” said Scott Kurfirst. The effort to excel is
evident in the construction of the substantial home.
“When Scott and [ started building together a little
over seventeen years ago, we both decided thar one
of our core philosophies would always be quality

over quantity,” said Jim Accola.
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Maison de VIE's creative leadership: Suzy and Jim Accola and Scott
Kurfirst stand prowly m Sont of their WaterCaolor gem in the making
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“When collaborating with Jim and Scott on
their vision for the home located in Phase 111 of
| WaterColor, I felt that the cascading steps and

landscaping, along with the dramartic sweeping

rooflines, articulated accent window, and shadow
lines of the whimsical storybook siding, was the per-
fect way to make use of the location,” said archirect
Tammy Massey. “In addition, detailed elements
of the anchoring grand kitchen were essential in
articulating the character and essence of the home.
While the three-story grand staircase serves as the
happy spine of the home's plan, it reaches out and
elegantly embraces the courtyard gallery on the
main level, while linking the second and third levels
in a similar nurturing fashion.” Of Tammy’s adept
design of the home’s spacious interior, Scott added,

“It begs for family gatherings!”

* The style of the home, described by Scotr and Jim
as “coastal elegance,” is Tammy's interpretation of

minimalist Queen Anne meets Tudoresque, with all
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Side View
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YORK AND CONNECTICUT, WHICH IS ONE OF THE REASONS
WE STILL USE AVIATION MATERIALS TO CREATE OUR LIGHTS,
AND WHY THEY LAST BETTER THAN ANY OTHER."

the charm encased in a Southern vernacular frame. “1
fele the need to unleash a bit of creative freedom and
diversity along the sprawling park area of Sand Hill
Circle. Given the uniqueness of overlooking the engag-
ing nature of the park setting, and the opportunity of
embracing such a lovely corner location, vernacular
precedents led the design to allow integration of
whimsical features and tasteful elements reflecting
a personality and spirit that would be unigue o the

neighborhood,” Tammy mused.

AND THERE WAS LIGHT

Drew Bevolo had just finished an in-person inter
view with twenty of the top interior design bloggers
in the country when he graciously granted me 2=
interview by phone. An authoritative yer playsul
rone resonated as he passionately spoke of the bus-
ness he takes very seriously. Drew knows everything
you need to know abour lighting—and why noc?
He is the third-generation owner of legacy business

Bevolo Gas and Electric Lights in New Orleans.
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Drew’s grandfather, Andrew Bevolo Sr, founder of
Bevolo Gas and Electric in 1945, collaborated with
world-renowned architect A. Hays Town to create the
original French Quarter copper lamp in the ‘40s—
a fixture thar today adorns many historic buildings
in the French Quarter, across the country, and the
world over for that matter. Andrew Sr. was a master
craftsman who worked ro help build the famous
New Orleans Higgins boats for the war effort during
World War IT and the firse Sikorsky helicopter. “My
grandfather built the first helicopters in New York and
Connecticut, which is one of the reasons we still use
aviation materials to create our lights, and why they

last beteer than any other;” said Drew,

Bevolo lights are sold in all fifty states and in thirty-one
countries. So, when I asked Drew how their business
had weathered Hurricane Katrina and the recessed
cconomy over the past five-plus years, he humbly
mentioned that they were well diversified, which
enabled the company not only to sustain, but also to
grow. “We have a consumer-driven business model,
which is, basically, to make things right with the
consumer in mind. A business will always succeed as
aresult.” Made-in-America lights that are built o last
for three hundred years is something that is unheard
of in today’s throwaway socicty. Couple thar with a
commendable business model, and another explana-

iion for their success is realized—their products are

sustainable. “Our business is sustainable and green,

and has been long before it was fashionable.”

Although their products are sold worldwide, the
Florida market has been very good for their business
and this is due in large part to the need for products
that can licerally “weather” the harsh elements the
Sunshine State likes ro dish our. “On average, the
consumer replaces their lights every three to five
years, but in Florida its every six months” said Drew.
The New Urbanism communities use Bevolo lights
because they are the greenest and most sustainable you
can buy, and because they are scaled to the architecture
of the home, “We have the most efficient gas burner
in the world, and the tremendous curb appeal of our
lights will help sell a home much better than a home
adorned with electric lights” The Bevolo lights for
Maison de VIE have been specifically designed for
and scaled to the home. Drew said he reviews every
drawing and gives his seal of approval before it goes
out the door. “We ask the home what it likes and
wants, and when it is a show home like Maison de

VIE, I will review rwice.”

So, impressed with his command of his business and
the products they produce, I asked Drew what he
wanted our readers to know abour Bevolo snd he
said, “We want to invite people to visit the lighting
museum we recently opened where craftsmen make

copper lanterns, educating onlookers about the art of
lighting” Bevolo makes over five hundred different
styles that sell anywhere from $200 to $5,000; some of
their designs even adorn the former homes of Franklin
D. Roosevele and Thomas Jefferson. Bevolo also
counts a smattering of celebrities among their cliencs,
s0 I think Maison de VIE is in very good hands. I can't

wait to see the home all lit up!

THE ELEGANCE OF WATER

A pool may not be an essential amenity to a home, but
it can be an elegant point of interest and add a level
of sophistication. Well, if you want to sec a residential
pool that has really morphed into a statement piece,
look no further than Maison de VIE, Cox Pools,
Horton Land Works, and phenomenal Italian tile
company Sicis have created what can only be described

as a work of art,

To design a pool layour and surrounding landscape
that blends seamlessly with the whimsical archi-
tecture and an unusual placement on the property
required the eye of a ralented designer. Landscape
architect Chad Horton of Destin-based Horton
Land Works stepped up to the challenge. Using the
layour and the pool, cabana, and trellis locations
from Tammy, Chad worked closely with the Coastal
Elements to find simple, bold, and elegant ways to

improve the courtyard space and pool design, “The
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THE FIVE-EIGHTHS-INCH MOSAIC TILE, IN VARIOUS SHADES OFf BLUt
TURQUOISE MURANO SMALTO AND IRRIDESCENT GLASS, WAS SELE
TO MIMIC THE COLORS OF THE BEAUTIFUL GULF

Maison de VIE courtyard and pool design is a grear example of an opportunity
to create separate gathering spaces and ‘rooms’ within a small outdoor space;” said
Chad. The pool proportions, the tiled sun shelf, the buile-in submerged seating,
the pool plaster color, and the balance of gathering and circulation space were all
evaluated ro achieve a perfect design for entertainment. Chad added chat many of
the major exterior decisions were based on the interior view corridors to ensure
that there was a seamless connection between the architecture and the exterior

spaces.

“The special attention we gave to the Maison de VIE pool is something we are
proud of” said Cox Pools general manager Jeff Hunt. Cox Pools has been in business
for fifty-four years and is family owned and operared—most employees have been

with company for ten years or more.

“We custom design a pool only every two years. It's not something we do every
day because it is mostly cost prohibitive.” In response to the consumer’s increas-
ing desire over the past five years to be more green conscious, Jeff added, “We
have developed a go-green package that uses an energy-efficient variable-speed

pump. The package also has an ozone sanitation system, which operares in much

the same way as the method for filtering bortled water—a process which produces
oxygen as a by-product.” Cox Pools is the exclusive dealer of Paramount—a leading

producer of ozone sanitation systems available on the marker today.

Though the home’s eight-by-twenty-nine-foot pool is modest in size, it certainly

is not lacking in style. With Suzy’s tasteful input, it has been dressed entirely in

an exclusive tile line by Sicis of Ravenna, Italy. The five-cighths-inch mosaic tile,
l in various shades of blue and turquoise Murano smalto and iridescent glass, was
EE el . he ' -
selected to mimic the colors of the beautiful Gulf thar we are blessed tosee every — apooo: Toam Maison de VIE — Publisher Lisa Burwell (right, Seatt
B day. When looking into the pool, there is a glass mosaic scene thar truly depices Kurfirst (1eft) with Jim and Suzy Accola
B30 the waters that surround us. Top of page: Some beautiful samples of the extraordinary ltalian

muosaic tile designed and produced by Sicis
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